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DETAILED ACTION 

1. Claims 1-32 are presented for examination. 

Claim Rejections - 35 USC $ 102 
The following is a quotation of the appropriate paragraphs of 35 
U.S.C. 102 that form the basis for the rejections under this section made in this Office 
action: 

A person shall be entitled to a patent unless -(e) the invention was described in (1) an application 
for patent, published under section 122(b), by another filed in the United States before the invention by 
the applicant for patent or (2) a patent granted on an application for patent by another filed in the 
United States before the invention by the applicant for patent, except that an international application 
filed under the treaty defined in section 351(a) shall have the effects for purposes of this subsection of 
an application filed in the United States only if the international application designated the United 
States and was published under Article 21(2) of such treaty in the English language. 

2. Claims 1-23, are rejected under 102(e) as being anticipated by Sitnik (Patent 
Number 6,160,570 hereinafter Sitnik). 

In reference to claims 1 and 1 1 , Sitnik discloses a method and system for 
advertising using a computer system or network that provides a contents database for 
recording image contents and an advertising database for recording advertising data, 
comprising: generating image contents including advertising frame information (size and 
location) and recording the contents to a contents database (col. 2 lines 8-12, 47-52, 
and 56-61, col. 3 lines 60-67, and col. 5 lines 57 to col. 6 lines 3); generating advertising 
data corresponding to the advertising frame information and recording the data to an 
advertising database (col. 2 lines 8-12, 47-52, and 56-61 and col. 3 lines 60-67); 
synthesizing and displaying the synthesized contents to a terminal of a contents user 
(col. 2 lines 23-26, 44-46, 52-55, 61-65, col. 4 lines 8-34, col. 5 lines 57 to col. 6 lines 3, 
col. 9 lines 21-24, and lines 44-56). 
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3. In reference to claims 2 and 12, Sitnik teaches the method and system wherein 
the generated contents are managed on an object basis (where object basis is 
interpreted to mean that each image on the television screen for example is an object 
such as a cereal box on a shelf, a soda can, or a football), and the advertising frame 
information is associated with a descriptor of each object (col. 4 lines 13-34 and col. 9 
lines 48-56). 

4. In reference to claims 3 and 13, Sitnik teaches the method and system further 
comprising: extracting an object from the generated contents, wherein the generated 
contents are not managed on an object basis (each scene in a program sequence is 
treated as a whole instead of each image in the scene being treated as an object); and 
associating the extracted object with corresponding advertising frame information (col. 4 
lines 8-13 and col. 9 lines 44-48). 

5. In reference to claims 4, 5, and 14, Sitnik teaches the method and system 
wherein the object is an image object of a static image (i.e. a logo) (col. 4 lines 23-27 
and col. 9 lines 48-53), a moving image, or an acoustic object (audio data) (col. 4 lines 
2-7). 

6. In reference to claims 6 and 15, Sitnik teaches the method and system said 
synthesizing comprising storing advertising data as contents data of an object 
associated with the advertising frame information (col. 2 lines 44-55 and col. 5 lines 12- 
23). 

7. In reference to claims 7 and 16, Sitnik teaches the method and system said 
synthesizing comprising replacing contents data of an object with advertising data 
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(show an advertisement in the middle of a television program at a certain time for 
example) (col. 5 lines 56 to col. 6 lines 3, col. 4 lines 8-13, and col. 9 lines 44-48). 

8. In reference to claims 8 and 17, Sitnik teaches the method and system said 
synthesizing comprising superimposing advertising data onto contents data of an object 
(product placement in a video segment) (col. 2 lines 44-65, col. 4 lines 13-34, col. 5 
lines 46-50, and col. 9 lines 21-24, and 48-56). 

9. In reference to claims 9 and 19, Sitnik teaches the method said synthesizing 
comprising: delivering pre-synthesized contents data and the advertising data to a 
contents user separately; and synthesizing the pre-synthesized data and the advertising 
data at a terminal system of the contents user (locally) (col. 2 lines 44-55, col. 4 lines 31 
to col. 7 lines 40, and Figure 2). 

10. In reference to claim 10 and 18, Sitnik teaches the method said synthesizing 
comprising synthesizing the generated contents before the generated contents are 
delivered to a contents user and in a delivery source (transmitter for example) (col. 2 
lines 5-17 and lines 56-65, col. 3 lines 35 to col. 4 lines 7, and Figure 1). 

11. In reference to claims 20 and 21 , Sitnik teaches a computer-readable recording 
media embodying a program executable by a computer, the program comprising 
(software modules) (col. 6 lines 22 to col. 7 lines 40): means for delivering and reading 
image contents that include an advertising frame (size and location) information to a 
contents user (col. 5 lines 57 to col. 6 lines 3 and col. 7 lines 29-40); means for 
delivering and reading advertising data corresponding to the advertising frame 
information to the contents user (col. 2 lines 8-12, 47-52, and 56-61, col. 3 lines 60-67, 
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and col. 7 lines 29-40); means for synthesizing and presenting the contents and the 
advertising data to the contents user (col. 2 lines 23-26, 44-46, 52-55, 61-65, col. 4 lines 
8-34, col. 5 lines 57 to col. 6 lines 3, col. 9 lines 21-24, and 44-56, and col. 7 lines 29- 
40). 

12. In reference to claims 22, Sitnik teaches the computer-readable recording media 
wherein the program further comprises means for extracting an object from the 
contents, the contents not being managed on an object basis, and associating the 
extracted object with the advertising frame information (col. 4 lines 8-13, col. 7 lines 29- 
40, and col. 9 lines 44-48). 

13. In reference to claims 23, Sitnik teaches the computer-readable recording media 
wherein the program further comprises means for associating a descriptor of an object 
the contents with the advertising frame information, in which the contents are managed 
on an object basis (col. 4 lines 13-34, col. 7 lines 29-40, and col. 9 lines 48-56). 

Claim Rejections - 35 USC 3 103 
The following is a quotation of 35 U.S.C. 103(a) which forms the basis for all 
obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as 
set forth in section 102 of this title, if the differences between the subject matter sought to be 
patented and the prior art are'such that the subject matter as a whole would have been obvious 
at the time the invention was made to a person having ordinary skill in the art to which said 
subject matter pertains. Patentability shall not be negatived by the manner in which the invention 
was made. 

14. Claims 24-32 are rejected under U.S.C. 103(a) as being unpatentable over Sitnik 
in view of Brown (Patent Number 6,023,686 hereinafter Brown). 

In reference to claims 24, 29, and 31, Sitnik teaches an advertising frame 
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associated with an object constituting image contents (col. 3 lines 60 to col. 4 lines 34, 
col. 5 lines 51-53, and col. 9 lines 44-56). Sitnik is silent about a transaction method, 
system, and a computer-readable recording media comprising: presenting sales 
information of the advertising frame using a computer or computer system; an applicant, 
who has been looking for an advertisement referring to the sales information, offering to 
purchase the advertising frame; and when an agreement regarding the advertising 
frame is transacted, communicating information related to the advertising frame to the 
applicant who has purchased the advertising frame. 

Brown teaches a transaction method, system, and a computer-readable 
recording media comprising: presenting sales information of the advertising frame 
(anything that the user wants to purchase i.e. a property for example) using a computer 
or computer system (col. 3 lines 29-38, col. 6 lines 6-1 1 , lines 60-col. 7 line 1 , col. 8 
lines 35-41 , and Figures 1 , 6, and 7); an applicant, who has been looking for an 
advertisement referring to the sales information, offering to purchase the advertising 
frame (col. 7 lines 46 to col. 8 lines 13, and Figures 6 and 9); and when an agreement 
regarding the advertising frame is transacted, communicating information related to the 
advertising frame to the applicant who has purchased the advertising frame (col. 8 lines 
42-61 and Figure 10). 

It would have been obvious to modify Sitnik to include a transaction method, 
system, and computer-readable recording media to enable advertisers a way to carry 
out the purchase of advertisement frames via a computer system. Furthermore, 
providing the means to carry out the transaction of purchasing advertisement frames 
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online would enable customers to conduct transactions on a global basis. 

15. In reference to claim 25, Sitnik teaches producing advertising data corresponding 
to the advertising frame information (col. 2 lines 8-12, 47-52, and 56-61 and col. 3 lines 
60-67); synthesizing and presenting the contents and the advertising data to a contents 
user (col. 2 lines 23-26, 44-46, 52-55, 61-65, col. 4 lines 8-34, col. 5 lines 57 to col. 6 
lines 3, col. 9 lines 21-24, and lines 44-56). 

Sitnik does not teach the transaction method for purchasing advertisement 
frames via a computer system. Brown teaches the transaction method to carry out a 
purchase via a computer system (col. 3 lines 29-38, col. 6 lines 6-11, col. 6 lines 60-coL 
7 line 1 , col. 7 lines 46 to col. 8 lines 1 3, col. 8 lines 35-61 , and Figures 1,6,7, 9, and 
10). It would have been obvious to modify Sitnik to include a transaction method to 
enable advertisers a way to carry out the purchase of advertisement frames via a 
computer system. Furthermore, providing the means to carry out the transaction of 
purchasing advertisement frames online would enable customers to conduct 
transactions on a global basis. 

16. In reference to claim 26, Sitnik does not teach the transaction method wherein 
said presenting sales information is performed by a system provider upon request of an 
owner of the contents or an owner of the advertising frame, and the delivery of the 
contents and the advertising data is performed by the system provider. Brown teaches 
the transaction method wherein said presenting sales information is performed by a 
system provider (using the central computer system) upon request of an owner of the 
contents or an owner of the advertising frame, and the delivery of the contents and the 
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advertising data is performed by the system provider (col. 3 lines 29-38, col. 6 lines 6- 
1 1 , lines 60-col. 7 line 1 , col. 8 lines 35-61 , and Figures 1,6,7, and 1 0). It would have 
been obvious to modify Sitnik to include a transaction method in which a system 
provider presents sales information in order to enable the advertisement frame 
purchaser to view to the transaction cost online before making a purchase. 
Furthermore, providing the means to carry out the transaction of purchasing 
advertisement frames online would enable customers to conduct transactions on a 
global basis. 

17. In reference to claim 27, Sitnik teaches the method wherein the system provider 
acquires the contents from an owner of the contents or an owner of the advertising 
frame (col. 2 lines 8-12, 47-52, and 56-61, col. 3 lines 60-67, and col. 5 lines 57 to col. 6 
lines 3), and acquires the advertising data from a purchaser of the advertising frame 
(col. 2 lines 8-12, 47-52, and 56-61 and col. 3 lines 60-67), the method further 
comprising: synthesizing the contents and the advertising data and then delivering the 
synthesized contents to the contents user (col. 2 lines 23-26, 44-46, 52-55, 61-65, col. 4 
lines 8-34, col. 5 lines 57 to col. 6 lines 3, col. 9 lines 21-24, and lines 44-56). 

Sitnik does not teach the transaction method for purchasing advertisement 
frames via a computer system. Brown teaches the transaction method to carry out a 
purchase via a computer system (col. 3 lines 29-38, col. 6 lines 6-1 1 , col. 6 lines 60-col. 
7 line 1, col. 7 lines 46 to col. 8 lines 13, col. 8 lines 35-61, and Figures 1, 6, 7, 9, and 
10). It would have been obvious to modify Sitnik to include a transaction method to 
enable advertisers a way to carry out the purchase of advertisement frames via a 
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computer system. Furthermore, providing the means to carry out the transaction of 
purchasing advertisement frames online would enable customers to conduct 
transactions on a global basis. 

18. In reference to claim 28, Sitnik teaches the transaction method wherein the 
system provider acquires the contents from an owner of the contents or an owner of the 
advertising frame (col. 2 lines 8-12, 47-52, and 56-61, col. 3 lines 60-67, and col. 5 lines 
57 to col. 6 lines 3), and acquires the advertising data from a purchaser of the 
advertising frame (col. 2 lines 8-12, 47-52, and 56-61 and col. 3 lines 60-67), the 
method further comprising delivering contents data associated with the advertising 
frame information and the advertising data separately (not pre-superimposed) to the 
contents user (col. 44-55, col. 8 lines 35 to col. 9 lines 43). 

Sitnik does not teach the transaction method for purchasing advertisement 
frames via a computer system. Brown teaches the transaction method to carry out a 
purchase via a computer system (col. 3 lines 29-38, col. 6 lines 6-1 1 , col. 6 lines 60-col. 
7 line 1 , col. 7 lines 46 to col. 8 lines 1 3, col. 8 lines 35-61 , and Figures 1,6,7, 9, and 
10). It would have been obvious to modify Sitnik to include a transaction method to 
enable advertisers a way to carry out the purchase of advertisement frames via a 
computer system. Furthermore, providing the means to carry out the transaction of 
purchasing advertisement frames online would enable customers to conduct 
transactions on a global basis. 

19. In reference to claim 30, Sitnik teaches synthesizing and presenting the contents 
and the advertising data corresponding to the advertising frame information (for a 



Application/Control Number: 09/887,460 Page 10 

Art Unit: 3622 

particular frame length and size for example) to a contents user (col. 2 lines 23-26, 44- 
46, 52-55, 61-65, col. 4 lines 8-34, col. 5 lines 57 to col. 6 lines 3, col. 9 lines 21-24, and 
lines 44-56). 

Sitnik does not teach the transaction method for purchasing advertisement 
frames via a computer system. Brown teaches the transaction method to carry out a 
purchase via a computer system (col. 3 lines 29-38, col. 6 lines 6-1 1 , col. 6 lines 60-col. 
7 line 1, col. 7 lines 46 to col. 8 lines 13, col. 8 lines 35-61, and Figures 1, 6, 7, 9, and 
10). It would have been obvious to modify Sitnik to include a transaction method to 
enable advertisers a way to carry out the purchase of advertisement frames via a 
computer system. Furthermore, providing the means to carry out the transaction of 
purchasing advertisement frames online would enable customers to conduct 
transactions on a global basis. 

20. In reference to claim 32, Sitnik teaches the program further comprising: the 
recording media embodying the program further comprising: means for synthesizing the 
contents and advertising data and means for presenting the synthesized contents to a 
contents user (col. 2 lines 23-26, 44-46, 52-55, 61-65, col. 4 lines 8-34, col. 5 lines 57 to 
col. 6 lines 3, col. 9 lines 21-24, and 44-56, and col. 7 lines 29-40). 

Conclusion 

21 . The prior art made of record and not relied upon is considered pertinent to 
applicant's disclosure include the following. 
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a) Business/High Tech Editors. "Freeinternet.com Introduces B2B Division 
Featuring "Merchantzadz" Ad Buying Program." Business Wire . August 
2, 2000. Pages 1-2. 

b) Davis Patent Number 6,269,361 . Teaches a system and method for 
influencing a position on a search result list generated by a search engine. 

c) Roth Patent Number 6,285,987. Teaches an Internet advertising system. 
Any inquiry concerning this communication or earlier communications from 

the examiner should be directed to Namrata (Pinky) Boveja whose telephone number is 
571-272-8105. The examiner can normally be reached on Mon-Fri, 8:30 am to 5:00 pm. 

If attempts to reach the examiner by telephone are unsuccessful, the 
examiner's supervisor, Eric Stamber can be reached on 571-272-6724. The Central 
FAX number for the organization where this application or proceeding is assigned is 
571-273-8300. 

Information regarding the status of an application may be obtained from the 
Patent Application Information Retrieval (PAIR) system. Status information for 
published applications may be obtained from either Private PAIR or Public PAIR. 
Status information for unpublished applications is available through Private PAIR only. 
For more information about the PAIR system, see http://pair-direct.uspto.gov. Should 
you have questions on access to the Private PAIR system, contact the Electronic 




